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ABSTRACT 

This research project aims to analyze the perceptions, preferences, and expectations of final year B Pharmacy 

students regarding pharmaceutical market research analyst roles. The study will employ a quantitative survey 

methodology to gather data on various aspects, including career aspirations, preferred work environments, 

desired skill sets, and knowledge of pharmaceutical market research. The findings will provide valuable insights 

for pharmaceutical companies to tailor their recruitment strategies and enhance their understanding of the 

evolving needs of young professionals entering the industry. This research is crucial for fostering alignment 

between industry demands and educational curricular, ultimately contributing to the development of a skilled 

workforce in the pharmaceutical sector. 
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I. INTRODUCTION 

The pharmaceutical industry is dynamic and competitive, driven by constant innovation, regulatory changes, 

and evolving consumer needs. Within this landscape, pharmaceutical market research analysts play a pivotal 

role in guiding strategic decision-making processes. These professionals are tasked with collecting, analyzing, 

and interpreting data to provide actionable insights that inform product development, marketing strategies, and 

overall business direction. As the healthcare landscape continues to evolve, the role of market research analysts 

becomes increasingly vital. With the rise of personalized medicine, digital health technologies, and shifting 

regulatory frameworks, pharmaceutical companies must stay abreast of market trends and consumer 

preferences to maintain a competitive edge. Pharmaceutical market research analysts leverage a variety of 

research methodologies, including surveys, focus groups, and data analytics, to gather information on market 

dynamics, competitor strategies, and customer behaviors. They use advanced statistical techniques and data 

visualization tools to identify patterns, trends, and opportunities within complex datasets. Moreover, 

pharmaceutical market research analysts collaborate closely with cross-functional teams, including product 

development, marketing, and sales, to translate insights into actionable strategies. This study focuses on final 

year B Pharmacy students, who represent the next generation of talent entering the pharmaceutical workforce. 

By surveying this cohort, we aim to gain valuable insights into their perceptions, interests, and expectations 

regarding pharmaceutical market research analyst roles. Understanding their career aspirations, preferred 

work environments, and desired skill sets is crucial for pharmaceutical companies to effectively attract and 

retain top talent. 

Through this research, we seek to bridge the gap between academia and industry by identifying areas where 

educational curricula can be enhanced to better prepare students for careers in pharmaceutical market 

research. Additionally, insights gained from this study will inform recruitment strategies, talent development 

initiatives, and industry-academic collaborations aimed at cultivating a skilled workforce equipped to meet the 

evolving demands of the pharmaceutical market. Marketing research may be conducted internally by the firm’s 

marketing department or performed externally by a marketing research firm. The information gathered is then 

used to make decisions related to the marketing mix or other marketing functions. The marketing mix is the 

specific combination of product, pricing, promotional, and distribution decisions made for the purpose of 

targeting a particular group of consumers. Some of the more common marketing uses of research information 

include market segmentation, identifying specific target markets and their media habits, analyzing consumer 

behavior and needs, tracking customer satisfaction, developing new products, and evaluating various forms of 

advertising executions and pricing tactics. But, the use of marketing research information is not limited to just 
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the marketing department. It can be used by all levels of management to make decisions. 

Need of Review: 

Market research analysts can offer valuable insights into the following areas: 

1. Skills and Knowledge Gap: Identify areas where students feel they lack knowledge or skills required for the 

role, which can inform curriculum development or training programs. 

2. Career Expectations: Understand student’s expectations regarding job responsibilities, salary, career 

progression, and work-life balance in the pharmaceutical market research field. 

3. Preferred Qualifications: Determine the educational background, majors, certifications, or additional 

qualifications that students believe are essential or beneficial for success in the role. 

4. Industry Trends: Gain insights into student’s awareness of current trends, challenges, and emerging 

technologies shaping the pharmaceutical market research landscape. 

5. Employment Preferences: Explore student’s preferences regarding company size, culture, location, and 

other factors influencing their choice of employer within the pharmaceutical industry. 

6. Training and Development Needs: Identify areas where students believe additional training, internships, 

or mentorship opportunities would enhance their preparedness for a career in pharmaceutical market 

research. 

By analyzing survey responses, educational institutions, industry associations, and employers can tailor 

educational programs, recruitment strategies, and professional development initiatives to better meet the needs 

and expectations of future pharmaceutical market research analysts. 

Aim: 

An article reviewing the job profile of a pharmaceutical market research analyst could aim to provide insights 

into the responsibilities, skills, qualifications, and career prospects associated with the role. It could cover topics 

such as the importance of market research in the pharmaceutical industry, typical duties of a market research 

analyst, required qualifications (such as a background in pharmacy, business, or marketing), essential skills (like 

data analysis, market trend forecasting, and communication). 

Objectives: 

 Evaluate the current landscape of pharmaceutical market research analyst roles. 

 Identify key job responsibilities and duties of market research analyst in the pharmaceutical industry. 

 Analyze the educational background and qualifications typically required for market research analyst 

positions in pharmaceutical companies. 

 Investigate the skills and competencies essential for success as a market research analyst in the 

pharmaceutical sector. 

 Understanding the Role of Market Research Analysts. 

 To study the future outlook and emerging trends of pharmaceutical market research analyst. 

 To understand the impact of Market Research Analyst on Business Performance of the various 

pharmaceutical companies. 

 To find the various market research companies which are having significant role in the performance of the 

companies. 

 To study the career paths and development opportunities in this field. 

 To elaborate the methodologies and techniques Used in the market research analyst work. 

 To evaluate the desire of students in the field of Pharmaceutical Market Research Analyst. 

 To inform the students in various areas related to Pharmaceutical Market Research Analyst Field. 



                                                                                                                     e-ISSN: 2582-5208 

International Research Journal of  Modernization  in  Engineering  Technology and  Science 
( Peer-Reviewed, Open Access, Fully Refereed International Journal ) 

Volume:06/Issue:07/July-2024                      Impact Factor- 7.868                                 www.irjmets.com                                                                                                                                               

 www.irjmets.com                            @International Research Journal of Modernization in Engineering, Technology and Science 
[253] 

II. LITERATURE OVERVIEW 

Pharmaceutical Market Research Analyst: 

A market research analyst is a specialist who gathers and evaluates information about customers, rivals, and the 

industry. They analyze the results to offer insightful analysis, suggestions, and market trends to organizations so 

they may make well-informed decisions and chances. A market research analyst uses a variety of techniques, 

including surveys, interviews, and data analysis tools, to conduct research and collect data. They deliver reports 

and presentations to clients or internal stakeholders after analyzing the data they have gathered and 

interpreting patterns. They are essential in assisting companies in comprehending the competitive landscape, 

market dynamics, and customer preferences in order to inform strategic decision-making and enhance overall 

business performance. Using various methods and approaches, market research analysts are primarily 

responsible for tracking and predicting sales trends as well as evaluating the success of marketing campaigns 

and sales tactics. Analysts of market research have the following everyday duties: 

 Performing research to ascertain the likelihood of a product or service succeeding. coordinating to establish 

promotional goals with the sales and marketing divisions. 

 Employing geographic information to target customers in particular regions 

 Performing competitive analysis and evaluating the efficacy of various approaches. giving guidance on how 

to use consumer preferences in the design, promotion, and packaging of goods and services. 

 Utilizing tools to gather and assess customer information. 

Primary marketing research is carried out by market research analysts through focus group interviews with 

potential customers and the distribution of surveys and questionnaires to get more information about their 

objectives and preferences. To find out more about market trends, they could also consult trade magazines or 

secondary research from rival companies. While collecting statistical and quantifiable data, analysts employ 

both qualitative and quantitative research methods to gain deeper insights into customer preferences. They 

could look at the following topics: 

Consumers: Market research analysts carry out studies to find out more about their clientele, as well as what 

aspects of the company's offerings they find most satisfactory and would want to see improved. 

Rivals: Analysts also study the main rivals of the brand or the companies that serve the same clientele. 

Markets: In order to understand the trends impacting the larger industry, analysts may investigate the 

marketplaces in which the brand is present. 

Campaigns: By identifying the elements that led to a particular marketing campaign's success or failure, 

analysts can make the required adjustments prior to new launching. Your area of expertise as a market 

researcher analyst will be gathering, evaluating, and presenting quantitative or qualitative information. The 

majority of market researchers work for marketing agencies, where they handle many projects for various 

businesses and sectors. Market researchers are occasionally hired directly by a business (a practice referred to 

as "client-side"), where they gather data on consumer preferences, investment patterns, and marketing 

strategies. varieties of market analysis. Either will be your area of expertise: 

Quantitative research - Working with numbers and percentages, quantitative research can produce findings 

quickly. Graphs and numbers are used to express quantitative research. It is applied to verify or test hypotheses 

and assumptions. Facts regarding a topic that may be applied generally can be established through this kind 

of inquiry. Experiments, numerical observations, and closed-ended survey questions are examples of frequently 

utilized quantitative procedures. 

Qualitative research –Research with a qualitative approach It is communicated verbally. It is employed to 

comprehend ideas, feelings, or encounters. With this kind of research, you can learn a great deal about poorly 

understood subjects. Common qualitative techniques include open-ended interview questions, verbal 

descriptions of observations, and in- depth literature reviews that explore concepts and theories. Certain 

research biases, such as the Hawthorne effect, observer prejudice, recollection bias, and social desirability bias, 

can also affect qualitative research. 

 

https://www.scribbr.com/methodology/qualitative-research/
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Responsibilities: 

Depending on whether you work for a client-side company or an agency, your tasks may vary slightly, but in 

general, you'll need to: interact and communicate with clients to discuss and decide on research initiatives 

create strategies or proposals, commission research, and produce papers to deliver to your client or upper 

management. Create and oversee the delivery of questionnaires and surveys. Focus groups are moderated by 

short interviewers and researchers who coordinate and oversee survey staff. do ethnographic research, which 

involves seeing people in their homes and other settings. perform surveys, either quantitative or qualitative, 

using focus groups, interviews, or fieldwork. Utilize statistical software for information management and 

organization. track the development of research initiatives examine and evaluate data, such as surveys and focus 

groups, to find trends and solutions. 

Requirements To Become A Pharmaceutical Market Research Analyst 

The following credentials, training, and work experience are required to work as a market research analyst: 

Education and Qualifications 

A bachelor's degree in business administration, statistics, mathematics, economics, or a similar subject in 

pharmaceuticals. For advanced roles, a master's degree is recommended. a track record of success in a research 

analyst or related profession. strong ability to analyze and solve problems. proficiency with the Microsoft Office 

Suite, particularly Excel, and statistical applications (e.g., SAS, SPSS). Excellent communication and presenting 

skills. accuracy and meticulous attention to detail. the capacity to function both alone and together. The ability 

to manage time well and manage several projects at once. 

Courses in market research for a bachelor's degree can offer significant understanding of many marketing 

ideas. Obtaining this degree might assist you in gaining the skills required to operate as a market research 

analyst in a variety of industries. Degree programs in market research frequently contain classes in the 

following subjects: 

1. Branding and product promotion       

2. Audience targeting 

3. Consumer behavior                              

4. Marketing strategy and research 

5. Statistics analysis 

Certifications 

Even if it's not a prerequisite in the field of market research, certification could allow you the chance to further 

your education and set yourself apart from the competitors. Aspiring analysts with at least three years of 

schooling in a marketing degree program can apply for the Certified Market Research Analysis (CMRA) 

accreditation from the International Institute of Marketing Research and Analytics (IIMRA). Gaining this 

certification might help you become more knowledgeable about market research and analysis already. After 

finishing the online course work and passing the final exam, you can obtain the CMRA destination. 

Market research analysts might benefit from certifications in marketing analytics software as well, since they 

frequently utilize this kind of software to conduct more effective research. For instance, the Association of 

National Advertisers (ANA) Marketing Analyst Certificate Program offers a variety of approaches to 

investigating data analytics, including sophisticated testing an measurements that analysts can perform using 

software. 

Experience 

Market research analysts are frequently expected by employers to have some prior expertise in the field of 

statistics and marketing research. While at college, you can start accumulating experience by participating in 

internships or offering your assistance with market research initiatives. You can learn how to gather, evaluate, 

and produce reports that summarize your marketing research by working as a market research assistant. Before 

moving into a more senior function as an analyst, think about spending at least a year in an entry-level capacity. 

Skills for market research analysts 

As a market research analyst, you may find it helpful to have a variety of abilities and competencies, such as: 
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Knowledge of marketing strategies: Analysts that possess advanced knowledge of marketing techniques are 

better equipped to evaluate the state of campaigns and make more intelligent choices. As an analyst, you can 

utilize this information to develop more successful marketing plans and provide brands and companies with 

insightful advice that will enable them to enhance their marketing initiatives and more easily accomplish their 

promotional objectives. 

Analytical skills: Analyzing data and statistics to boost marketing campaigns' effectiveness and boost sales is a 

major duty of market research analysts. A strong understanding of charts, graphs, and other statistical data is 

frequently required to succeed in the workplace. 

Computer skills: A market research analyst develops charts and graphs, evaluates trends, and performs other 

routine activities using a range of statistical and marketing software. Possessing sophisticated computer 

abilities will make it easier for you to function in the role and employ sophisticated tools for data collection and 

analysis. 

Communication skills: It's critical for you to be able to communicate with your coworkers as a market research 

analyst. Good communication abilities can assist you in creating more successful marketing strategies, sharing 

the organization's sales and promotional goals with clients or consumers, writing up campaign status 

reports, and working with other departments to accomplish shared goals. 

Reading comprehension: It can be required of you as a market research analyst to study and analyses a wide 

range of papers and data. Your total success in the area can be increased by effectively evaluating market surveys, 

consumer data, and sales research with an advanced degree of reading comprehension. 

Organizational skills: As a market research analyst, you might oversee numerous campaigns and collaborate with 

various people or divisions concurrently. Outstanding organizing abilities can enable you to encourage more 

proactive communication among your team members and help you finish each assignment within the allotted 

time. 

 

Fig.No. 1: Skills of Market Research Analyst 

Market research analyst salary 

Market research analysts and researchers make, on average, $87,326 a year nationwide. Depending on your 

location, experience level, and areas of competence, this number might change. It might also be influenced by 

your employer or the quantity of overtime you usually put in during a pay period. Salary ranges for research 

analysts vary by nation, industry, degree of experience, and educational background. 

Following is the table that shows the approximately salary of market research analysts: 

Table No.1 Average Salaries Across Different Countries. 

Sr. No Name of Country Approx. Salary 

1 USA $60000 to $70000 

2 Canada CAD57000 to CAD65000 

3 Australia AUD 70,000 to AUD 80,000 
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4 United Kingdom £30,000 to £40,000 

5 India ₹4,00,000 to ₹7,00,000 

Pharmaceutical Market Research Analyst Career Path 

(Promotional Opportunities): 

Pharma Market Research Analysts have a satisfying and diverse professional path with lots of options for 

specialization and promotion. This is a broad summary of the career path, including possible paths for 

additional specialization and positions from entry-level to senior: 

Entry-Level Positions: 

 Junior Research Analyst: This position begins by helping more experienced analysts with data gathering, 

initial analysis, and report writing. It serves as a training ground for proficient use of analytical techniques 

and instruments. 

 Data Analyst: focuses on modifying and examining data sets to help in decision-making for businesses. good 

technical proficiency with data management and analysis software is required. 

Mid-Level Positions: 

 Research Analyst: As they gain expertise, analysts take on increasingly challenging tasks, specialize in 

particular industries or techniques, and oversee the completion of whole research projects. 

 Senior Research Analyst: In addition to overseeing younger analysts and leading research initiatives, this 

role plays a crucial role in decision-making. Senior analysts frequently possess extensive knowledge in 

particular fields or analysis subtypes. 

Advanced Positions: 

 Lead Analyst/Research Manager: Oversees the research team or department, establishing objectives and 

plans for the project and guaranteeing the caliber of the results. involves direct communication with clients 

or senior management as well as strategic planning. 

 Director of Research: At this level, the job entails increased resource allocation, strategic oversight, and 

incorporating research findings into the overall corporate strategy. Using research insights to influence 

policy or strategic direction is another possible aspect of it. 

Specialization Opportunities: 

 Industry Specialist: Gaining expertise in a particular sector (such as technology, healthcare, or finance) 

enables analysts to offer more in-depth understanding and focused analysis. 

 Methodology Expert: focusing on particular research approaches or analysis kinds, like data visualization, 

econometrics, or qualitative research. 

 Consultant: Many seasoned analysts transition into consulting positions to provide their knowledge to 

companies on a project-by-project basis. 

Transitioning Roles: 

 Moving into Executive Management: Some research analysts go into executive positions, such as Chief 

Information Officer (CIO) or Chief Strategy Officer (CSO), where they can influence business strategy based 

on data-driven insights, after gaining significant expertise and a track record of insightful analysis. 

 Teaching and Academia: Some people decide to use their knowledge to benefit others by doing academic 

research or teaching at institutions. 

How to crack research analyst interview 

Understand the Job Description: 

Match Skills and Qualifications: To grasp the necessary abilities, resources, and credentials, carefully review the 

job description for a research analyst. Make sure that your answers emphasize how you have dealt with these 

particular aspects. 

Brush Up on Your Technical Skills: 

 Software and Tools: Be ready to talk about your experience with databases, data visualization programs 
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(like Tableau and Power BI), and statistical applications (like SAS, Python, and SPSS). 

 Statistical Knowledge: Review the principles of data analysis and statistical methodologies, including when 

to  apply them. 

Prepare Your Portfolio: 

Bring a portfolio of your work, such as research reports, analyses, or data visualizations, demonstrating your 

skills and impact. 

Practice Common Interview Questions 

 Technical Questions: Be prepared to respond to inquiries about your approach to challenging research 

challenges, statistical procedures, and data analysis procedures. 

 Behavioral Questions: Provide samples that highlight your abilities to solve problems, collaborate with 

others, perform well under pressure, and be flexible. Use the STAR method (Situation, Task, Action, Result) 

to arrange your responses. 

Stay Informed About the Industry 

Current Trends Please provide examples that demonstrate your problem-solving, teamwork, pressure-tolerant, 

and adaptable skills. Arrange your answers using the STAR approach (Situation, Task, Action, Result). 

Company Research: 

Do some research on the business, its offerings, rivals, and its place in the sector. Be ready to talk about how 

your expertise may assist them overcome any obstacles they may face. 

Ask Insightful Question’s 

Make sure you have well-thought-out questions regarding the position, team, corporate culture, and any 

potential projects. This demonstrates your excitement and interest in the job. 

Communicate Clearly and Confidently: 

Possess the ability to succinctly communicate intricate analysis or study findings. This shows that you can 

interact with stakeholders that don't have a technical background. 

Highlight Your Soft Skills: 

 Team Collaboration: Give instances of your successful teamwork, particularly in cross-functional teams 

 Time Management: Talk about your work prioritization and deadline management techniques, particularly 

when handling several projects. 

The Need of Pharmaceutical Market Research 

The pharmaceutical sector is distinguished by its intricacy, ongoing change, and unwavering dedication to 

meeting people's health needs everywhere. However, it is essential for businesses to have a thorough 

awareness of the industry in which they operate if they are to successfully address these needs. This is where 

market research on pharmaceuticals becomes really helpful. Pharmaceutical market research sheds light on 

target market demands and offers suggestions for improving the whole healthcare market experience. Pharma 

market research aids in our comprehension of the industry and rivalry among businesses. It will assist us in 

focusing on the ideal clientele for our company. Pharmaceutical businesses are dealing with a downturn in the 

market. In the midst of this, a lot of businesses in the industry are trying to turn their R&D engine into a 

foundation for competitive advantage in order to thrive. Real pharmaceutical market research is crucial in these 

situations. Furthermore, pharmaceutical corporations must engage in better medicine creation through 

thorough pharmaceutical market research because recent treatments are reaching saturation levels. Market 

research (MR) can assist in figuring out how to increase profits while reducing expenses. The biggest 

pharmaceutical businesses have set up excellent feedback systems that are tailored to their unique business 

needs in order to obtain a more in-depth understanding of thorough comprehension of each client's issues, 

concerns, and needs. The pharmaceutical sector is always evolving, with new product developments and 

enhanced technology making it possible to do more thorough market research than in the past. 

Pharmaceutical firms may match consumer wants and uncover areas that can be tapped into by conducting 

various sorts of market research, getting the knowledge necessary to develop. As more businesses are stepping 

up to take the lead and produce cutting edge solutions, staying current by making use of the market insights 



                                                                                                                     e-ISSN: 2582-5208 

International Research Journal of  Modernization  in  Engineering  Technology and  Science 
( Peer-Reviewed, Open Access, Fully Refereed International Journal ) 

Volume:06/Issue:07/July-2024                      Impact Factor- 7.868                                 www.irjmets.com                                                                                                                                               

 www.irjmets.com                            @International Research Journal of Modernization in Engineering, Technology and Science 
[258] 

supplied by research may help identify new opportunities within the industry and provide benefits to both 

their business and customer demands. 

Survey: 

Surveys are often conducted to gather information, opinions, and insights from a target audience. 

The main reason of why to conduct survey: 

1. Find the solutions: You will discover what drives survey participants and what matters to them in a relaxed 

survey setting, and you will obtain insightful views, remarks, and feedback. An atmosphere that best meets 

the privacy demands of survey respondents is one that is not scary. 

2. Encourage conversation: Give your survey participants a chance to talk about crucial subjects. 

3. Communicate with your respondents about your survey topic: This enables you to go more into your survey 

and can spark discussion on survey-related subjects from a wider angle. 

4. Base decisions on objective information: Conducting surveys is an unbiased approach to decision making. 

Don’t rely on “gut feelings” to make important business decisions. You can collect unbiased survey data and 

develop sensible decisions based on analyzed results. By examining the data, you can deal with important 

issues right away rather than wasting time and money on unimportant or irrelevant topics. 

III. OVERVIEW OF THE SURVEY 

We conducted the survey to learn about several factors about the students and their thoughts and opinions 

related to the job “PHARMA MARKET RESEARCH ANALYST." Through this survey, we wanted to identify and 

collect information from the students related to their interest in this field. We conducted this survey at the 

Adarsh College of Pharmacy, Vita. This survey was conducted on the final-year B pharmacy student. Almost 112 

students from the final year of B Pharm. had given this survey. To conduct this survey, we have prepared a 

questionnaire related to this job. This questionnaire consists of 10 questions based on the essential points 

related to the job. 

ADARSH COLLEGE OF PHARMACY, VITA 

SURVEY REPORT 

Q.1 Do you have passion for understanding consumer behavior and preferences in healthcare with a good 

communication skill? 

a) Yes b) No 

Q.2 Do you know about pharmaceutical market research analyst and their job opportunities? 

a) Yes b) No 

Q.3 What are your career goals after graduation? 

a) Pursuing a career in pharmaceutical market research analyst 

b) Exploring other options c) Undecided d) Others 

Q.4 Would you be open to internships or part-time opportunities in pharmaceutical market research while 

completing your studies? 

a) Yes b) No c) Maybe, depending on circumstances 

Q.5 Do you believe ethics should play should play a significant role in market research analysis, particularly 

regarding data privacy and consent? 

a) Yes b) No 

Q.6 How important do you think creativity is in the work of a market research analyst? 

a) Very important b) Somewhat important 

c) Not very important d) Not important at all 

Q.7 What role do you see market research analysts playing in identifying and capitalizing on emerging market 

trend? 

a) Essential b) Somewhat important 

c) Not very important d) Not important at all 
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Q.8 How do you perceive the impact of globalization on the scope and methodology of market research 

projects? 

a) Significant b) Moderate 

c) Minimal d) None 

Q.9 How would you rate your proficiency in data analysis for market research purposes? 

a) Beginner b) Intermediate 

c) Advanced d) Not proficient 

Q.10  On a scale of 1 to 5, how interested are you in pursuing a career as a market research analyst? 

a) 1 - Not interested at all b) 2 - Slightly interested 

c) 3 - Neutral d) 4 - Interested 

e) 5 - Very interested 

Q.1 Do you have a passion for understanding consumer behavior and preferences in health -care with a good 

communication skill?  

a) Yes [110] b) No [02] 

 

As a communication is the biggest barrier in the marketing field. The majority of students are passionate about 

the understanding consumer behavior and preference in healthcare. 

Understanding consumer behavior and preferences in healthcare through effective communication skills is 

crucial in pharmaceutical market research for several reasons: - 

1. Insight gathering 

2. Product characterization 

3. Marketing Strategies 

4. Building trust 

5. Compliance and regulations 

Q.2  Do you know about the pharmaceutical market research and their Job opportunities? 



                                                                                                                     e-ISSN: 2582-5208 

International Research Journal of  Modernization  in  Engineering  Technology and  Science 
( Peer-Reviewed, Open Access, Fully Refereed International Journal ) 

Volume:06/Issue:07/July-2024                      Impact Factor- 7.868                                 www.irjmets.com                                                                                                                                               

 www.irjmets.com                            @International Research Journal of Modernization in Engineering, Technology and Science 
[260] 

 

a) Yes [65] b) No [ 47] 

1. Pharmaceutical market research is somewhat new field for some students. 

2. This ratio is almost 50/50. Through this survey we tried to give a lot of information about this field and the 

job opportunities related to this field. 

3. Generally, this field involves the collection, analysis of data relevant to the pharmaceutical industries. 

4. By this survey we informed the students about the career paths in this field also. 

Q.3 What are your career goals after graduation? 

 

1. Careers in pharmaceutical market industries encompass marketing, sales, market research, product 

management, business development, regulatory affairs, medical affairs, and health economics, among other 

roles. 

2. In this question we found that the due to lack of awareness about this field only few percent of the students 

want to make a career in this field. 

3. For those students we tried to provide detailed information about this field. 

a) Pursuing a career in pharmaceutical market research [23] 

b) Exploring other options [51] 

c) Undecided [13] 

d) Others [25] 
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Q.4 Would you be open to internships or part-time opportunities in pharmaceutical market research while 

completing your studies? 

 

1. Internships provide practical experience and exposure to real- world scenarios within the pharmaceutical 

industry, allowing students to apply their knowledge in a professional setting. 

2. Students gain valuable insights into the inner workings of the pharmaceutical market, including regulatory 

processes, marketing strategies, sales techniques, and product development cycles. 

3. Students can use internships to explore different roles and areas within the pharmaceutical market, helping 

them clarify their career goals and interests before graduation. 

a) Yes [40] b) No [15] 

c) Maybe, depending on the circumstance’s [57] 

Q.5 Do you believe ethics should play a significant role in market research analysis, particularly regarding data 

privacy and consent? 

 

1. Absolutely, ethics are essential in market research analysis. 

2. Analysts must ensure they conduct research with integrity, respecting privacy, avoiding bias, and 

representing data accurately to maintain trust with stakeholders and uphold ethical   standards in the 

industry. 

3. Ethical considerations help ensure that research is conducted responsibly and respects the rights of 

participants. 

4. Majority of the students thinks that the ethics play significant role in the pharmaceutical market research 

analyst field. 

a) Yes [88] b) No [24] 

 

Yes 

78.6% 
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Q.6 How important do you think creativity is in the work of a market research analyst? 

 

1. Absolutely! Creativity in market research analysis can lead to innovative approaches for gathering and 

interpreting data, identifying trends, and generating insights. 

2. It helps analysts think outside the box to uncover hidden opportunities and devise effective strategies for 

businesses. 

3. The opinion of the students in this question is different, i.e. the students which are not aware of this field 

they think that the creativity is just somewhat important in this field. 

a) Very important [63] b) Somewhat important [47] 

c) Not very important [02] d) Not important at all [00] 

Q.7 What role do you see market research analysts playing in identifying and capitalizing on emerging market 

trend? 

 

1. Market research analysts play a crucial role in identifying emerging market trends by analyzing data, 

consumer behavior, and industry developments. 

2. The majority of the students thinks that it is the role of market research analyst in the emerging trend is 

essential. 

3. Their insights help businesses capitalize on these trends by adapting products, services, and strategies to 

meet evolving market demands. 

a) Essential [82] b) Somewhat important [29] 

c) Not very important [01] d) Not important at all [00] 
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Q.8 How do you perceive the impact of globalization on the scope and methodology of market research 

projects? 

 

According to the students the role of globalization on the scope and methodology of market research is 

moderate i.e. globalization does not affect too much on market research. But 

1. Globalizations has significantly expanded the scope of market research projects by introducing a broader 

array of markets, consumers, and competitors. 

2. Market researchers now need to consider a more diverse range of factors, such as cultural nuances, 

economic conditions, and regulatory environments, when conducting their analyze. 

a) Significant [39] b) Moderate [67] 

c) Minimal [03] d) None [03] 

Q.9 How would you rate your proficiency in data analysis for market research purpose? 

 

By the above survey it was found that the proficiency skills of the most students in this field is at beginner level 

or some are at intermediate stage. So following are some points to be required to learn to eligible in the field of 

market research analyst. 

1. Foundational Knowledge 

2. Practice with real data 

3. Books and resources 

4. Networking 5.Continuous learning 

a) Beginner [41] b) Intermediate [54] 
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c) Advanced [15] d) Not proficient [02] 

Q.10 On a scale of 1 to 5, how interested are you in pursuing a career as a market research analyst? 

 

By above survey it was found    that   some   students   are slightly   interested in pursuing a career as a 

pharmaceutical market research analyst in the pharmaceutical field. 

For those students the main requirements are as below: 

1. Bachelor’s degree 

2. Better understanding of pharmaceutical field. 

3. Data analysis skills 

4. Good communication skills 

5. Attention to detail 

6. Adaptability 

7. Regulatory knowledge 

8. Interpersonal skills 

a) 1- Not interested [06] b) 2- Slightly interested [55] 

c) 3- Neutral [18] d) 4- Interested [29] 

e) 5- Very interested [04] 

IV. SUMMARY 

The review article on the pharmaceutical market research analyst job profile, with a survey of B. Pharmacy 

(Final Year) students, yielded insightful results: 

Key Findings from This Literature Survey- 

1. Interest in Pharmaceutical Market Research: A significant portion of surveyed students expressed a keen 

interest in pursuing a career as a pharmaceutical market research analyst, citing the dynamic nature of the 

field and the opportunity to contribute to healthcare innovation. 

2. Perceived Role of Market Research Analysts: Students recognized the pivotal role of market research 

analysts in providing critical insights for pharmaceutical companies, including market landscape analysis, 

product development support, competitor analysis, regulatory compliance, and forecasting. 

3. Career Aspirations: Many respondents indicated a desire to leverage their analytical skills and passion for 

healthcare to make meaningful contributions to the pharmaceutical industry through market research 

analysis. They expressed enthusiasm for the diverse career opportunities and potential for professional 

growth in this field. 

4. Students understood the detailed information about this field, with their functions, responsibilities. They 

were able to understand the career opportunities, career path in this field. 
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5. Importance of Education and Training: Students emphasized the importance of acquiring relevant education 

and training in areas such as market research methodologies, pharmaceutical industry knowledge, data 

analysis techniques, and regulatory compliance to succeed as market research analysts. 

V. CONCLUSION 

In conclusion, the review article on the pharmaceutical market research analyst job profile, enriched by the 

conduct of a survey among students, illuminates significant insights into the interests, perceptions, and 

aspirations of the next generation of professionals entering the pharmaceutical industry. Through a 

comprehensive analysis of the survey findings and their implications, it becomes evident that the role of 

pharmaceutical market research analysts is integral to driving strategic decision-making, innovation, and 

growth within the pharmaceutical sector. 

The survey results underscore the growing interest among students in pursuing careers as pharmaceutical 

market research analysts, fueled by the dynamic nature of the industry and the opportunity to contribute 

meaningfully to healthcare innovation. Many respondents expressed a keen desire to leverage their analytical 

skills and passion for healthcare to make impactful contributions to the industry. This enthusiasm bodes well 

for the future of pharmaceutical market research, as it signifies a pipeline of talented individuals poised to enter 

the workforce and drive positive change. 

Moreover, the survey findings shed light on the perceived role of market research analysts within the 

pharmaceutical industry. Students recognize the multifaceted nature of the role, encompassing market 

landscape analysis, product development support, competitor analysis, regulatory compliance, and forecasting. 

They understand the importance of market research in informing strategic decision-making and guiding 

companies towards success in a competitive market environment. This recognition underscores the value that 

market research analysts bring to pharmaceutical companies and highlights the diverse skill set required to 

excel in this role. 

The survey results also emphasize the importance of education and training in preparing aspiring market 

research analysts for success in the field. Students acknowledge the need for specialized programs and courses 

that cover market research methodologies, pharmaceutical industry knowledge, data analysis techniques, and 

regulatory compliance. Educational institutions play a crucial role in equipping students with the necessary 

skills and knowledge to thrive in the pharmaceutical market research analyst role, thereby bridging the gap 

between academia and industry. Furthermore, the survey findings highlight the challenges and opportunities 

facing aspiring market research analysts as they navigate their careers in the pharmaceutical industry. While 

students recognize the competitive nature of the industry and the need to stay abreast of rapidly evolving 

market dynamics, they also see opportunities for innovation, collaboration, and personal development. These 

insights underscore the importance of continuous professional development and networking opportunities for 

aspiring market research analysts to succeed in the field. 

In conclusion, the survey of students provides valuable insights into the interests, perceptions, and aspirations 

of the next generation of pharmaceutical market research analysts. By addressing the educational, training, and 

professional development needs of aspiring market research analysts, stakeholders can nurture a talented and 

diverse workforce capable of driving innovation and growth within the pharmaceutical sector. As the industry 

continues to evolve, the contributions of market research analysts will remain essential in shaping the future of 

healthcare and improving patient outcomes worldwide. 
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